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Definition source: DfT Future of Mobility: Urban Strategy 2019
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How we
move
(or not)

‘Mobility’

vs.

‘Transport’
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activity

& place led
outcomes

https://Wwww.wsp.com/en-GB/campaigns/future-mobility
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Thinking The young
about .
people The aging

Life stages and events

The socially / financially excluded
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The disabled

Ajiiqo =4



\\\I)

Thinking gq Retail and leisure
about
activity AN Healthcare
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Workplace & employment

Education & learning

Social activities
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Thinking

Urban
about
places Peri-urban
Rural

Remote rural

Coastal
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Thinking
about
community
outcomes
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Ru ral 2011 Rural/Urban Classificati
ty po I og i es I D1 -Rural town and fringe

P D2 - Rural town and fringe in a sparse setting
I E1- Rural village

EZ - Rural village in a sparse setting

B 7 - Rural hamlets and isolated dwellings
B F2 - Rural hamlets and isolated dwellings in a sparse setting
B urban (A1, Bl C1,C2)
[ A out of Scope
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R I Dominant Population Segment
u ra B City Prosperity
I ® Il Prestige Positions
popu atlons Il Country Living
I Rural Reality
B Senicr Security
I Suburban Stabilily
B Domestic Success
I Aspiring Homemakers
B Family Basics
B Transient Renters
Il !Municipal Challenge
Bl Vintage Yalue
P Modest Traditions
Urban Caohesion
B Rental Hubs
[7 ] Out of Scope
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Rural
communities
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W\S I ) 1. Limited public transport

A 2. Costly bus services
Key Issues for

mobility 3. Transport deserts
4. Car dependency

5. Fuel poverty
wha e el
6. Limited active travel infrastructure

7. Social isolation

8. Logistics eco-system
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9. Siloed budgets
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10. Energy capacity and resilience
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Social and
economic
challenges
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1. Wealth variation

2. The employment web
3. Housing market

4. The brain drain

5. Loss of 3" places

6. Rural decarbonisation
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“everyone should have access to the key amenities
and opportunities, at whatever life-stage, within 30
The “30 minutes (ideally by sustainable modes of

L conveyance) of their doorstep”
minute rural

commun ity” . !mprove the b{:\seline level of so.cial and comrr.\un‘ity

infrastructure in rural communities to maximise ‘day-to-
day’ opportunities across their diverse populations using
clusters of settlements working together as an eco-system
rather than individual settlements;

\\\I)

« Localise the layer of social infrastructure through
community / public / third sector partnerships to maximise
the potential to capitalise on fixed, moving and human
resources;

« Improve physical and digital access, and energy provision
to the next layer of services that are not available within in
those community ‘clusters’ by improving connectivity to
local market towns and cities.

AJIIGOW 24n3nd
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The “30
minute rural
community”
objectives

Ayiigo san3nd
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REDUCING

The need to travel through
the alternate provision of
sustainable services.

Car dependency and the
fimancial burdens that it
brings.

The impacts of vehicular
movements on rural

cormmunities.

O

CHANGING

Sole-occupancy private
car behaviours through
the provision of viable,

opplicable alternatives.

The perceptions of “public
transport” through the
re-imagining of what
rural publicly accessible
transport could be.

How under-utilised fixed
and moving assets are used
to deliver improved and
sustainable cutcomes.

IMPROVING

The quality of life and
experience for all in our
rural communities.

The economic gap
between rural areas and
neighbouring conurbations.

Access to life's
opportunities and essential
services for all.
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The “30
minute rural
community” -
putting it into
practice
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ENHANCING

Physical access through
improved, decarbonised
transport connectivity.

Communications and digital
alternatives for those who

are able to, or wish to use
such technologies.

Access to opportunities
through physical "mobile”
services coming into
communities.

Ny
AL

AGGREGATING

Highway, public transport,
energy and digital assets to
provide better functionality

focused on community needs.

Place based assets and
functions to make the most
of existing facilities to

provide a focus for services.

Available vehicular assets,
both public and private,
within the community to
enable ‘Public Transport
v2.0'.

()

HARNESSING

The sometimes-siloed transport
and place-based budgets across
the public and private sector to
facilitate new revenue streams.

Local skills, experience and
resources to help develop and
deliver new models of operation
tailored to local needs.

The energy and enthusiasm

of people, businesses and
landowners in rural places who
together would benefit.
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Seven ways
to using
existing
structures
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1. Building upon existing operations and emerging

solutions
2. Using community places to better effect

3. Putting people and communities at the heart of

decision making

4. Engaging with and encouraging our parish

councils

5. Capitalising on community interest / energy

companies and transition towns
6. Utilising community land trusts

7. Baking in revenue generation
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An action
plan for the
“30 minute
rural
community
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A typical
location
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Let’s change the
way we think. Let’s
create change.
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